
January 2024                                                       Issue Two 

At the time of writing this newsletter our Multiple District is negative 70 members since 
the start of our Lions year on 1st July 2023.  Yes some clubs have worked exceedingly 
hard by bringing new members in, but unfortunately there are more members leaving our 
great organization than joining. When did your club last do a membership drive? 

We need new members for the following reasons: 

A Suggestion:  Take 20 minutes at your next meeting to formulate a list of prospective 
members - names of people you know personally/work with/people you do business with/
relations and neighbours.  Follow them up with an invitation to an informal supper     
meeting.  Invite a speaker and have someone talk about what your club does in your 
community.  

Follow up with an invitation to your dinner meeting. Make them welcome and they will 
join. 
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Key Benefits
We do not grow together 

by acting alone.
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Increased 
capacity to 
serve
Inv iting new members 

to y our club will 

increase y our capacity  

to serv e y our 

community  and the 

people who depend on 

y ou.

Greater 
diversity and 
inclusion
Lions not only  serv e the 

world—we 

represent the world we 

serv e. And as our 

communities continue 

to ev olv e and div ersif y, 

so must 

our membership.

Increased 
advocacy
for change
Ev ery  new Lion brings 

a f resh set of ideas and 

an extra pair of  hands 

to our serv ice. As y ou 

grow, y ou increase 

y our local impact and 

expand y our inf luence 

in the community, and 

our global impact 

grows.

Increased 
member 
benefits
Lions do more than 

serv e together—we 

grow together. So club 

growth, on ev ery  lev el, 

all around the world, 

benef its us all.

Stronger at 
every level of 
Lions
Growing our 

membership makes 

Lions stronger. With 

more members, our 

associations, districts 

and clubs will hav e 

more resources to 

f ulf ill our mission of  

serv ice, at home and 

around the world.



Club Orientation 

To keep our members (new and old) motivated and enthusiastic it is recommended they 
have the opportunity to attend orientation sessions.   

Hold a new member orientation and invite all your members to come along. The          
importance of new member orientation cannot be emphasized enough. The information 
presented during orientation provides a foundation for new members. It helps them     
understand how the club functions, what their role will be and gives them the big picture 
of their district and the association. When new members are properly informed, they are 
more likely to feel comfortable with the club, become actively involved in club activities 
and remain in Lions for years.  

By conducting an orientation session it also gives members an opportunity to give thought 
to taking on leadership roles within your club. 

Just for fun print out the attached quiz and circulate it at your next meeting. 

For more information about holding orientation sessions, log on to:                                    

Lions Clubs International/Resource Centre/Membership/Member Orientation 

 

Marketing 

Marketing your club is an essential part of getting the word out to non-lions. Club       
Marketing and Membership should work together. 

Log on to Lions Clubs International and take advantage of these great resources as listed 
above. 



If a member transfers from your club, be aware club secretaries that you should mark 
them as transferred, NOT DROPPED. And please contact the District Governor or 
Zone Chairman of the area they are shifting to so they can be picked up by another 
Lions club. 

If we work together to promote our clubs and get members, we will all benefit 
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